
7 MUST KNOW FACTS ABOUT SOCIAL MEDIA SE0 

 

Search rules. With over 40,000 search queries processed by Google every 

second, translating to over 3.5 billion searches per day according to Internet 

Live Stats, search definitely reigns.  

However, with the emergence and development of social networks, search is 

gradually losing its hold. Thus, social media marketing is a ‘must’ now 

amongst businesses, bloggers, websites etc. You just can’t do without it. 

But don’t panic if you have only focused on search and Search Engine 

Optimisation (SEO). Keep calm and know that search and social media 

marketing can complement each other. We’ll show you how in a bit, but 

first. 

  

WHAT IS SOCIAL MEDIA SEO 

Moz.com defines SEO as ‘the practice of increasing the quantity and quality 

of traffic to your website through organic search engine results.’ SEO 

strategies are concerned with making your website or content show up on 

the search results (hopefully at the top) when people search on stuff that 

relates to your industry.  
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Social media management and marketing relates to the creation, 

optimisation and promotion of your content on social media platforms like 

Twitter, Facebook, or Instagram. 

The connection between the two is...INFORMATION! 

Social media isn’t just there for people to express themselves, it also lets 

them find and share content that they like. SEO also allows people who are 

looking for content connected to your work, find your site quicker. A greater 

audience would mean more traffic. 

Social Media SEO leverages the two and draws traffic from various social 

networks. Social can be used to get a business’ content to a much greater 

audience. In order to do this, proper research on what the audience really 

wants to see is necessary, and that’s where SEO comes in.  

Equally, when people click on links to your websites placed in your content 

on social, they make your site more visible, improve engagement and 

credibility. Furthermore, if a major influencer in your industry references 

your site, your site’s authority increases and then voila! Traffic. 

 

Now we know what Social Media SEO is, let’s find out what it isn’t. 

 

SOME POPULAR SOCIAL MEDIA SEO MYTHS 

 

1. SOCIAL MEDIA DOES NOT AFFECT RANKING 

In 2014, Google’s Matt Cutts, dropped the bombshell that social signals do 

not come into play in Google ranking algorithms. This threw the digital 

marketing world into a frenzy. 

In recent times, it is apparent that social does have some effect on Google 

rankings. Followers, and likes on social may not count in Google but Bing 

has no such scruples. 

Also, social profiles of businesses and agencies do get featured on the search 

result page when they are looked up, thereby creating visibility. For 
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instance, a search on ‘General Electric’ by Neil Patel, also brought up its 

accounts on social.  

 

Again, when lots of people engage on a post, and it’s shared over and over 

again, it’s sure to find its way to the Google search results. Engagement on 

a post on social relating to content on your website alerts Google, and tells it 

that there’s new content that needs to be crawled and indexed.  

 

2. NUMBERS EQUALS TRAFFIC 

There’s this rampant belief that once you have a large number of followers, 

traffic to your website is guaranteed. No, not really. Quality and relevant 

posts on social draw people in. Spamming your social media accounts with 

links or clickbait ads and leaving the masses to do their work may increase 

the number of clicks on your website, thereby increasing your Google 

ranking, but this is only temporary.  

To get more permanent results, building relationships and providing quality 

content is necessary. 
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3. SOCIAL MEDIA INFLUENCERS CAN MAKE YOUR WEBSITE  

You know all those sites and influencers offering to put your website at the 

top of Google search results for a ‘teeny tiny’‒ it’s really not tiny‒ fee? Yeah, 

they probably can’t.  

It can’t really be guaranteed that your site will be in the big ten, because 

there are various factors that come into play when Google ranks sites and 

pages, the algorithms can change. A social media influencer can help draw 

traffic to your website, but the ability to keep those people there still 

depends on you. 

 

Now we’re all caught up.  

 

7 MUST KNOW FACTS ABOUT SOCIAL MEDIA SEO IN 2019  

1. CONTENT IS KING 

Like we found out earlier, what you put up on your social and website really 

affects how well your sight does on search. Engaging posts on social, linking 

valuable content on your website will bring 

and keep visitors.  

Nowadays, content with some form of 

humour or wit are usually shared amongst 

networks. Using this knowledge and 

integrating it in posts relevant to your site 

may work wonders. A little meme or gif 

never hurt anybody.  

 

2. LISTEN TO YOUR LISTENERS 

Before one must lead, one must be a follower. Being oblivious to what 

people are talking about now, or what they are saying about your 

product/work won’t do well for you. Some social networks like Twitter have a 

page which shows what is trending now. 



 

Also, social media search features can be used to search keywords such as 

your product’s/site’s name or even things relating to your industry. 

 

3. YOUTUBE MIGHT BE BAE 

Google features YouTube accounts and content on the search page, just like 

other sites. A search on ‘sing off key’ produced videos that took up a large 

portion of the screen. 

 

So when investing on in Social Media SEO, you may just put a little effort in 

a YouTube channel. 

 

 



4. LINK EVERYTHING 

Your social media profile should always contain links to your website(s) and 

other social accounts. Your website should also link your social too. That 

way, people who aren’t on one social network can always find you on 

another. 

5. BE CONSISTENT 

Consistency is important. People have short attention spans and may forget 

you exist if you don’t remind them by putting up posts on social regularly. 

The presence of alternatives online does not help your cause either; they 

may just decide to take their engagement elsewhere. We don’t want that 

now, do we?  

You have to maintain your relevance and this is only possible through 

consistency and quality. 

6. LET YOUR SOCIAL REFLECT YOUR BRAND 

Social Media is like a mirror, no make that TV, through which people see 

you. If what you put up is inconsistent with what you have on your sites or 

what your business stands for, then it might actually drive people away and 

cause you to be boycotted or in media parlance, ‘cancelled’. 

7. QUORA!!! 

Yes, answering questions on Quora that 

relates to your industry, and providing links 

to your website on it can really help. The 

more votes you get on your answer, the 

better the chances of it coming up in search 

results.  

 

 

 

 



CONCLUSION 

There’s no gainsaying that Social Media SEO is not the future anymore, it’s 

the now. How you use your Twitter, Facebook, Instagram, etc is very 

relevant to SEO, and vice versa. To make this easier, we’ll use this colourful 

chart. 

 

We hope this article was helpful! See you soon! 
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