
  



BRAND IDENTITY 

“A brand is the set of expectations, memories, stories and relationships that, taken together; account for a 

consumer’s decision to choose one product or service over another.” 

– Seth Godin.  
 

A brand is a name, term, design, symbol or any other feature that identifies one seller's good or service as distinct 

from those of other sellers. It’s people’s perspective about your business, It’s what first defines your business even 

before any proposal, It’s your distinctive figure. 

 

Branding is the process and act of marketing a brand. 

 

Is a Brand; a Company, a Product or a Service? 

This depends on your own perspective of business or your type of Business;  
 

If you are a service provider; then you should sure be that the service/services in which you provide are your brand. 
 

If you intend to sell a product; then you should be sure that the product only should be the brand. 
 

But, Company branding is promoting/marketing a business or an organisation as a whole, with all its components 

and products. 
 

So that brings us to the question: Which kind of Branding is the best? Apparently Company branding is the best, 

because, that create a general perspective/view for all your products and services in which each product or service 

can subsequently generate  

Cool Right? 
 

Can Branding also be regarded as Marketing? 

Yeah! Branding is marketing, because your main aim of branding is to attract customers/clients through all the 

branding elements/system in place and also for your brand to stay as their first choice. 

 

Brand identity is the visible elements of a brand, such as colour, design, and logo that identify and distinguish 

the brand in consumers' minds. The former corresponds to the intent behind the branding and the way a company 

does the following—all to cultivate a certain image in consumers' minds: 

❖ Chooses its name. 

❖ Designs its logo. 

❖ Uses colours, shapes, and other visual elements in its products and promotions. 

❖ Crafts the language in its advertisements. 

❖ Trains employees to interact with customers. 

 

Building Brand/Brand Identity  

The steps a company should take to build a strong, cohesive, and consistent brand identity will vary, but a few 

points apply broadly to most: 

❖ Analyse the company and the market.: A full SWOT analysis that includes the entire firm—a look at the 

company's strengths, weaknesses, opportunities, and threats—is a proven way to help you understand the 

situation so you can better determine your goals and the steps required to achieve them. 

❖ Determine key business goals: The brand identity should help fulfil these goals. For example, if a laundry 

service provider is pursuing a niche luxury market, its ads should be crafted to appeal to that market. They 

should appear on channels and sites where potential customers are likely to see them. 

❖ Identify its customers: Conducting surveys, convening focus groups, and holding one-on-one interviews can 

help a company identify its consumer group. 

❖ Determine the personality and message it wants to communicate: A company needs to create a consistent 

perception, rather than trying to combine every conceivable positive trait: utility, affordability, quality, 



nostalgia, modernity, luxury, flash, taste, and class. All elements of a brand, such as copy, imagery, cultural 

allusions, and colour schemes, should align and deliver a coherent message. 

 

 

 

Elements of Brand Identity 

1) Wordmark or Logo 

A logo or wordmark is one of the primary elements of an organization’s brand identity. The logo refers to a 

graphical symbol and wordmark is simply the name of the company that utilizes a distinct text-only typographic 

treatment. 

A Logo or wordmark is the first and foremost graphical representation of a brand. Only seeing the logo and 

wordmark; a prospects should be able to figure out the brand and get attracted. 
 

However, if your organization is using a wordmark, ensure that the words are designed professionally and use a 

font that resembles your brand. 
 

Another thing to think about when it comes to your logo or wordmark…your organization should also design 

multiple variations so that you can use the correct one based on where you are using it. For example, you should 

have a reversed option when you use your logo or wordmark on dark background versus a light background. 
 

2) Corporate Font 

You need to decide which fonts you want to use on your website and on your other marketing collateral. In many 

cases, your brand design agency will select a typeface/font from the logo itself. But, if the logo style is too 

decorative then it cannot be used for proposals and letters. 
 

Therefore, it will be necessary to search for a complementary typeface that can be used in all marketing materials to 

develop an integrated brand identity. 
 

For materials that are shared, like Ms PowerPoint or Word, your creative agency or designer should ensure that 

the fonts they use are available for both PCs and Macs and readily available on both systems. 

 

3) Style Consistency 

Style consistency is particularly important for images and must have consistency in their look and feel. For 

instance, your images can be brightly lit photos in which people are looking directly at the camera or the images 

may use a perceptive color palette with people not looking at the camera but rather engaged in their work. 

 

Similarly, photos may be crisply detailed, have a soft focus, or use a zoomed in effect. Apart from photos, your 

organization can use illustrations, line art, or other similar graphical elements. No matter what type of images you 

decide to go with, all should have a consistent style across all marketing channels, whether it is online or print 

media. 
 

Along with imagery, your brand colours play an important role in brand recognition. Ideally, you should select two 

to three main colours to represent your brand and one to two accent colours. Your colours should be chosen based 

on the emotions they evoke and how you want to convey your business. For example, yellow expresses happiness 

while green conveys prosperity. Your creative agency may well use different shades or tints of the same colour to 

adjust the emotions that the colour represents. And also your colour should align with your logo or wordmark. 
 

4) Shape and Form 

Another important aspect of brand identity is the shape and form of different elements that represent your brand. 

This effective yet subtle element can be utilized for branding purpose. For instance, if your logo comprises soft 

edges and circles then people will react differently to it compared to when they see a logo that is square and sharp. 
 

Different shapes and lines kindle different feelings, let us briefly go through the details here: 

Round shapes symbolize things that are warm and help in creating a feeling of unity. 



Shapes with straight edges evoke the feelings of efficiency and strength. In addition, the straight edges and lines 

resemble trustworthiness and stability. 
 

Straight lines such as vertical lines imply strength and masculinity and on the other hand, horizontal lines express 

mellow vibes and tranquility.  
 

So you have to find and use the shape and form that suits your brand the most for  better interpretation and 

representation. 

 

 

5) Theme Lines/Tag Lines 

Tag lines or theme lines help in easily identifying the brand. If the theme line becomes popular, it becomes part of 

brand identity and people tend to remember them for long. 

Few good examples include Nike’s “Just do it.” and KFC’s “It’s finger-lickin’ good”. If it is a catchy theme line, 

people will easily remember it and associate it with your brand. 
 

  In Conclusion: Brand Identity is very important if you desire to get to the top, if you desire 

to stay long. 
 

Hope you work with this principles strictly and accordingly, and I bet you wouldn't regret. 
 

Thanks for reading, and please feel free to share. For Feedbacks, advises and recommendations, please hit the comment 

section. 
 

 For all your Visual and Brand identity designing at a very affordable rate, Feel free to Contact me on Tel: +234 810 

0775 467 or at oladiposunkanmi85@gmail.com or at 

https://www.pinterest.com/oladipodesigns/. 
 

I give the Best, am only concern about your success. I am looking forward to growing your business/brand with you. 
 

© Oladipo Sunkanmi 

     - Visual and Brand identity designer. 

 

  

https://www.pinterest.com/oladipodesigns/


Hope you work with this principles strictly and accordingly, and I bet you wouldn't regret. 

 

U have to wake up, and resurrect that solution in you and push up for success. 

   

See you at the top.... 

 

Thanks for reading, and please feel free to share. For feedbacks and further discussion, please feel free to hit d 

comment section or contact me on 08100775467 or oladiposunkanmi85@gmail.com. Bye!!! 

 

For all your Visual and Brand identity designing at a very affordable rate, Feel free to Contact me on Tel: +234 

810 0775 467 or at oladiposunkanmi85@gmail.com or at 

https://www.pinterest.com/oladipodesigns/. 

 

I give the Best, am only concern about your success. Looking forward to growing your business/brand with you. 

 

© Oladipo Sunkanmi 

Visual and Brand Identity Designer. 
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