
feeling that they can’t 
do this because of who 
they are and who they 
choose to be seen as.”

At present, there 
are approximately 70 
million educated Muslim 
women in the country. 
According to the last Na-
tional Sample Survey 
Organisation (2009-
10), for every 1,000 
women in the labour 
force, only 101 women 
were Muslim. “This 
sort of bias doesn’t hap-
pen in isolation. Muslim 
women face it at several 
points, like when they 
are denied a place on 
rent because of their 
identity. However, 
it does surprise us 
because we’ve been 
told again and again 
that if you get educated, 
you won’t end up being a 
puncturewala [a person who fixes 
tyres, often used as an offensive 
slur]. Here I am, an educated per-
son and I still don’t have a chance... 
that leaves you with a sense of be-
trayal,” shares Ruksheda, adding, 
that some  patients recommend-
ed to her by other doctors asked 
if they could instead see a Hindu 
psychiatrist.

Lizanne Dsouza is the founder of 
Liz Lyn Careers, a Mumbai-based 
recruitment and HR services 

agency. According to her, 
while new age compa-
nies and startups are 
more open to having 
people from differ-
ent backgrounds, dis-
crimination is visible 

in family-owned busi-
nesses like restaurants 

or client-facing jobs even at 
high-end stores. “When 

it comes to tradition-
al companies like a 
Gujarati or Marwari 
family-run business, 
people feel that a 

hiree from a particular 
religion would be more 

suitable for the job that 
they are looking for. In 

industries like fashion 
and lifestyle, which are 
more client-facing, if a 
person is wearing a hi-
jab, it is usually seen as 
an issue.” 

Dsouza says that 
though this discrimina-

tion isn’t evident, it’s usual-
ly wrapped up in corporate jargon. 
“People hiring for high-end brands 
tell us that their client-facing em-
ployees have a dress code that they 
need to follow [and hijab is not a 
part of it]. Others say that they don’t 
want people to pray five times in 
the office because it wastes a lot of 
time or that their company offers 
only pure vegetarian food in the 
cafeteria and thus, it won’t be suita-
ble for people from other religions. 
There is always a reason why they 
‘can’t’ hire a person from a particu-
lar religion,” she adds.

A similar reason was given to 
Mumbai-based Aleena Gandhi 
when she was looking for a job a 
few years ago. “I was interviewing 
for a social media agency in 2018 
when during the interview, I was 
asked about my religion. When 
I told them I was Muslim, they 
asked me if I was religious. I am 
not someone who prays five times 
a day, but this question was a red 
flag. I asked them what it had to 
do with my job, and it was then 
that I was told that if they would 
hire a Muslim who is religious, it 
would mean loss of working hours. 
I didn’t get that job,” says Gandhi, 
who now runs her own digital 
marketing and content company, 
Social Media Dissect. “Today I have 
a team of 35 people who come from 
diverse backgrounds.” As a Muslim, 
she says she’s most likely to “un-
derstand other Muslim women, 
and accommodate their needs”.

Deepanjali Lahiri, COO, Led By 
Foundation, feels that there’s an 
urgent need for sensitisation pro-
grammes that focus on “religious 
or ethnic diversity”. “The diversi-
ty programmes, as they exist, are 
centred around gender or sexual 
orientation. Diversity is an entire 
spectrum, which organisations 
aren’t looking at,” she observes. She 
suggests a “blind hiring process” 
where recruiters remove identifi-
ers like names. “The recruitment 
and interview panels should be 
diverse. Create safe spaces and 
address the problem, bring it to 
the forefront and to the board-
rooms,” suggests Shadab.

heena.khandelwal@mid-day.com 

What can 
organisations do?  
£ Introduce a ‘blind’ hiring 
process that strips all 
non-essential candidate 
information such as name, 
schools, and ages etc 
from the job application, 
preventing unconscious bias 
from creeping in at the initial 
screening stages
£ Incorporate a sample test 
stage in the hiring process to 
standardise the recruitment 
process
£ Ensure that there is a 
diverse recruitment panel (in 
terms of gender, ethnicity, 
socio-economic background 
and age) doing the hiring 
£ Roll out targeted diversity, 
equity and inclusion (DEI) 
goals and position current 
employees, from both 
majority and minority groups 
as the DEI champions to 
drive the change collectively
Courtesy: Led By 
Foundation

Dr Ruha Shadab, 
founder and CEO of 
Led By Foundation, 
says the study’s 
aim was to gather 
data to quantify 
the biases 
against Muslim 
women and 
identify the root 
cause barriers

MUTILATED, decapitated bodies 
packed tightly in fruit baskets, are 
dropped in front of Delhi’s Tihar 
jail. Letter and threat calls follow 
and the police are sent on a wild 
goose chase for a man who boldly 
provokes, taunts and challenges 
them to catch him. 

Netflix’s Indian Predator, whose 
three-episode first edition The 
Butcher of Delhi dropped this week, 
recounts the chilling details of the 
case of one Chandrakant Jha. The 
Bihari migrant and serial killer ter-
rorised the capital for years before 
being nabbed by the police. Writ-
er, producer, and director Ayesha 
Sood who produced the podcast 
Trial by Error (about the Aarushi 
Talwar double murder case) was 
approached by Vice India to direct 
a season of the new show they cre-
ated with Netflix. Sood has also di-
rected one season of musical docu-
mentary series, The Dewarists,  and 
a short film, The Cherry On Top.

“They had a pool of different cas-
es that they were in various stages 
of research,” she says. “Through a 
process of elimination, we filtered 
the strong cases to go after—the 
ones that had interesting narrators 
or characters that were still alive, 
strong case files and archival ma-
terial. This case was rooted in Del-
hi and I was in Delhi, and it made 
sense for me to go after it.” 

Through audio recreations based 
on police records, dramatic re-en-
actments, photographs, maps and 
timelines, the episodes chart out 
the intricate trajectory of this dead-
ly cat-and-mouse game. “We tried 
to retain as many threads as possi-
ble to keep the viewer engaged, but 
also be comprehensively under-
stood because there was so much 
material. If you put everything on 
to the timeline, it would probably 

become a garbled mess; it was im-
portant to extract the threads that 
do the story justice and also make 
sense,” says Sood. Archival material 
from the case mainly comprised re-
cords of calls and letters sent by Jha 
to the police. “We used dramatic 
re-enactments to show more and 
tell less; otherwise we would only 
have a series of talking heads,” she 
explains. Moreover, since the let-
ters were written in Hindi and were 
expected to pose difficulties for 
speakers of other languages, “we 
decided to voice them, because 
there is this idea of [the murderer] 
calling, threatening, and wanting 
to be heard and seen”. 

A series of people throughout the 
episodes help put together the piec-
es of this elaborate puzzle. Among 
them are the investigating officer 
and the then deputy commission-
er of police, who discuss Jha’s 
modus operandi (he befriended, 
then killed and dismembered his 
victims); a clinical forensic scien-

tist who analyses Jha’s psychosis, 
pointing to a difficult childhood 
and a violent past; police inform-
ants, journalists, an economist, a 
defence lawyer, residents of Gho-
sai, Jha’s village who spoke for the 
first time on camera about his al-
leged crimes; and even surviving 
family members of a victim. View-
ers are encouraged to reflect on the 
questions they are left with; there 
is a hint that many more crimes 
may have gone undetected. “The 
intention is to make the audience 
feel that they are well beyond just 
viewing the case,” Sood tells us. 
“They travel with us as we open 
up unseen parts of the story.”  

Sood says that she has been a 
fan of the true crime documenta-
ry series, a genre made popular by 
Netflix with works such as Making 
a Murderer, and lists shows such as 
The Innocent Man (based on John 
Grisham’s only nonfiction title), 
Evil Genius, and HBO’s The Jinx: 
The Life and Deaths of Robert Durst 
among those she admires. 

However, she was clear that it 
was important to be honest to the 
world that this particular story is 
set in. “I didn’t want it to feel like 
an American or a western docu-
mentary. I wanted it to be of the 
context that it exists in,” she in-
sists. Hence, alongside its complex 
criminal investigation, the show 
generates commentary on Delhi’s 
migrant populations. About how 
they live and seek employment, 
the impoverished conditions that 
most such unskilled workers are 
forced to live in; the possible effects  
on their mental health, social 
apathy towards those rendered 
invisible by poverty and class hi-
erarchies, police incompetence  
and brutality, and the resultant 
resentment towards the criminal 
justice system. “To be able to tell  
a story that opens up so many fac-
ets of the human condition, the 
country, life, and society in this 
way was truly a special experience,” 
Sood admits.  
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Ayesha Sood, director of the first 
instalment of Netflix’s new true crime 
docu-series, speaks of exploring 
facets of the human condition
SucHeta cHaKraborty

Writer, producer, and director Ayesha 
Sood says that she has been a fan of 
the true crime documentary series, 
a genre made popular by Netflix; 
(Bottom) Netflix’s Indian Predator’s 
first edition The Butcher of Delhi 
recounts the case of Chandrakant 
Jha, a Bihari migrant and serial killer 
who terrorised the capital for years 
before being nabbed by the police
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