Social Media Marketing Manager, Luna Nueva

February 2023 - Present

Instagram

Established brand messaging and design aesthetic.
Manage and execute content strategy.
o Increased engagement over one month: +62% account reach; +50% account
engagement; +76% profile visits.
Create photos, videos and captions.
Coordinate customer inquiries.
Manage influencer collaborations.
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Social Media Marketing Manager, Kahuna Design
February 2023 - Present

Instagram

Manage brand voice and content strategy.
o Increased engagement in one month: +280% account reach; +350% account
engagement; +656% post interaction; +35% followers.
Coordinate customer inquiries.
Write post captions.
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Marketing and Communications Manager, Soundings
January 2022 - July 2023

Social Media

e Manage strategic monthly content campaign plan to align social media with marketing
content to achieve quarterly KPlIs. Develop monthly marketing analytic insights to
empower Soundings’ leadership team.

o Increased social media engagement over four months: Instagram: followers
+53%, account reach +56%, profile visits +193%; LinkedIn: followers +56%, page
views +57%, unique visitors +50%, 28k organic impressions and 8k paid;
Facebook: account reach +183%, page likes +20%.

e Oversee brand voice management and drive talent recruitment. Increased network of
freelance event professionals +55% to 1600+ individuals in six months. Nurture domestic
and international retention with over 200 corporate partners via marketing campaigns.

e Write caption copy for organic and paid ad posts on all platforms: Instagram, Linkedin,
and Facebook.

Consult on marketing asset aesthetics and create social media graphics.
Maintain relationships with industry and brand partners.
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LinkedIn
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Marketing and Communications Manager, Voltage Control
November 2019 - October 2021

Social Media

e Established brand messaging and design aesthetic for company Instagram, LinkedIn,
Facebook, and Twitter.

e Strategized and executed monthly content calendar and marketing campaigns resulting
in a 5x increase in brand awareness and a 3x increase in sales
Wrote and edited caption copy.
Built and maintained brand partnerships and relationships to increase social media
presence.

e Consulted on marketing asset template design and strategy.

Instagram
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LinkedIn
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Social Media Manager, The Free Spirits Company
Fall 2021-Winter 2022

Social Media

e Established brand voice and Instagram aesthetic. Developed social media content and
marketing strategy and grew Instagram followers and engagement by 80+%.

e |Initiated influencer collaborations and partnerships to grow brand awareness during
Sober October and holiday season, including: TV Personality and Celebrity Hair Stylist
Robby LaRiviere, mixologist Sarah Lawrence, and Celebrity Hairstylist Ben Skervin.

e Created and executed content campaign strategy.
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https://www.instagram.com/robbylariviere/
https://www.instagram.com/calicraftcocktails/
https://www.instagram.com/benskervin/
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Founder, Birdi Bites, Los Angeles
Jan 2017 — Present

e Founded an allergy-friendly culinary and baking brand with the mission to empower
people to deepen their connection with food through flavorful, whole-food recipes.
e Share healthy recipes and lifestyle tips on company Instagram: @birdibites
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Always organic, gluben-Fres, wegan, and no refined sugars
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Marketing Consultant at The Ancient Youth, Los Angeles
May 2017 - Present

e Streamline production processes and marketing initiatives for the sustainable fashion
brand using upcycled vintage materials. Consult on content and marketing strategy for
company Instagram: @theancientyouth

e Plan and execute monthly events to showcase new product releases and coordinate
public relations campaigns.
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Social Media Marketing Manager, Bullwinkes Bar
August 2015 - January 2019

Instagram

e Headed business advertising and marketing.
e Grew Instagram followers and engagement by 80+%.
e Planned strategic bi-weekly giveaways to drive e-commerce merchandise and liquor

sales and increase social engagement.
e Managed and trained 40+ staff members and oversaw all company procedures and

operations.
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