
Things You Need To Know About A Search Engine
Marketing Consultant

To fully articulate the essential points to consider regarding Search Engine Marketing
(SEM) and its practitioners, one needs to come to grips with who they are and why you
need them.

What Is SEM?

Search Engine Marketing uses paid advertisements to market products, services, and
brands, so they appear on search engine results page(s) (SERPs).



Why Do You Need SEM?

Since search engines have become a known source of high human traffic online,
brands have the opportunity to market products and services to their users on the go.

However, as more brands push advertisements on these search engines, there's a need
to regulate the number of adverts that can appear on the SERP and monitor these
adverts' quality.

Search Engine Marketing consultants, otherwise known as SEO marketing consultants,
best understand how search engines work to regulate adverts shown on the results
page. They are versed in SEO (Search Engine Optimization), they know what sort of
adverts search engines consider top-quality, and how to rank your adverts on the first
page of search engines like Google.com or Bing.com.

What Are Things You Need To Know About A Search Engine
Marketing Consultant?

In identifying search engine marketing consultants, especially when hiring them for a
job, either freelancers or full-time employment, here are three things you should
consider.

Experience

Given the pace at which search engines change their algorithms and how they choose
to rank adverts on their pages, it is imperative to go for someone with a vast knowledge
of SEO and stay abreast of the day-to-day changes on these platforms.

A detailed study of their past works and portfolio will give an insight into how well they
effectively utilize updates of the different algorithms.

Remember, years of experience alone does not speak to the efficacy of these
consultants.

Results And Industry Presence

Pay attention to the kind of results a consultant promises. Considering their track record

https://www.google.com/
https://www.bing.com/


and past, are their promises within the scope of their experience? Do the commitments
and goals sound SMART (Smart Measurable Attainable Realistic/Relevant
Time-based). If an offer sounds too good to be true, then it most likely is.

Also, consider their impact in the industry concerning their promises. Usually, expert
search engine marketers with good track records are popular among brands, search
engine journals. They also frequent prominent industry events.

Effective Communication

Look out for people who can:

● Express themselves properly

● Express your brand's ideas effectively

● Interpret feedback and insights to judge the success of adverts and campaigns
on search engines.

Although this list does not exhaust all the factors that need consideration, it does serve
as an excellent guide to know what's best for your brand and business. One last factor
that requires attention is COST. How much can you afford to pay, and how much is a
consultant willing to accept? Both should be within your company's budget and measure
up to the amount of work expected.


