
#GirlsRunTheWorld 

 

         When confronted with the question of social media’s impact on cultural diversity, I would 

first acknowledge the blatant oppression of almost half the world’s population: women. When 

there are so many other pressing issues at the moment, like climate change and the war on terror, 

it baffles me as to why society goes out of its way to shame, blame, and maim some humans 

solely based on their possession of an extra X chromosome. Personally, it is difficult to reconcile 

a species that has landed people (men, naturally) on the moon with one that has exacted such 

damaging tolls on women. Women are a culture unto themselves, so I hope to shed light on the 

highly unnecessary adversities that women face in their day-to-day lives, what ways that has 

negatively affected society, and how social media should be repurposed to help, rather than hurt, 

women. 

         Before we can even consider serious technological changes or policy making, we must first 

illuminate the seriousness of an issue that has been trivialized and swept under the rug for 

centuries. I suppose one can make a case that the United States has made some progress in 

women’s rights, due to the enfranchisement of women in the 19th century. However, I really 

think these laws all just represent a wad of hush money because women’s rights have not 

advanced as far as society has led us to believe. In fact, society seems to think that woman 

should be feeling grateful for what they are afforded. We have reason to believe that women’s 

rights have not advanced enough because a huge aspect of misogyny in the world at large is 

localized to the microcosm of modern-day technology and social media.  

         Oddly enough, current television and films have misappropriated societal expectations of 

women to assume archaic gender roles. One way in which media outlets quite easily make a 

caricature out of women is by consistently underrepresenting them (Wood). For example, in 

news broadcasts, stories involving men are featured 10 times more often than ones about women. 

This feeds the approximately 296.8 million television-owning households in the United States 

the mentality that men are dominant and women are stuck idling in the periphery of society 

(Nielsen). Additionally, media producers tend to promulgate women as wives and mothers 

whose spheres of influence are restricted to the home. One way this concept is manifested in the 



film industry is that 57.8% of males are depicted with an occupation, compared to just 31.6% of 

females (Smith et al.). Films also demonstrate how women’s potential is shrouded by the 

so-called glass ceiling by rarely casting them among upper echelons in the corporate, legal, or 

journalistic sectors. Furthermore, if the moral repercussions aren’t glaring enough, think of how 

our derogation of women in the workforce boomerangs on society as a whole. According to 

Goldman Sachs, the negligible participation of women in the labor market has even prevented 

many nations from obtaining large gains in their economic output (Quast). 

         America calls itself the “land of the free, home of the brave”, but in actuality, the American 

dream is a mirage to some- a utopia that shatters once it’s just within your grasp. Sadly, this 

disillusionment isn’t foreign to many- intolerance towards women is only one piece of the pie. 

Gender inequality turns into a comorbidity when a woman identifies with the LGBT community, 

illegal immigrants, or minorities.  This is evident in the media, as Latinas were virtually unheard 

of on television in the 1950s, while Ricky Ricardo from the classic sitcom I Love Lucy had taken 

up residence in millions of living rooms around the US (Roman). Also, African Americans are 

rarely characters, and when they do act in children’s programming, they are more likely to play 

supporting roles than main ones (Wood). You can take my word for it, seeing that my sentiments 

are shared by famous American rapper Nicki Minaj, a black female, who says, “ ‘Cause I am not 

a word, I am not a line. I am not a girl that can ever be defined. I am not fly, I am levitation. I 

represent an entire generation.”  

         Refreshingly, there are many examples of women going against the grain and breaking 

themselves free of the manacles that this patriarchal society puts on them. It may be surprising to 

hear, but these women lie among us- Hillary Clinton lobbying in politics, Beyoncé landing 

multimillion record deals, Nobel Prize-winning Marie Curie redefining our frontiers in science, 

and Serena Williams winning multiple Grand Slams. However, these women are more like 

needles in a haystack than a fair representation of women in society. 

         The media is also largely responsible for the objectification of women. Photos of 

bikini-clad models rampant on the Internet and supermarket magazine racks have no doubt 

contributed to different ideals of the female physique. Childhood is a critical stage in one’s social 

and emotional development,  when the brain is a pliable sponge that can be mightily influenced 



by environmental factors (Brotherson).  Therefore, it’s disconcerting that profit-hungry 

companies place flawless blonde-haired, blue-eyed Barbie dolls into the hands of little girls that 

will unknowingly begin to internalize this feminine ideal. This has manifested into females of all 

ages harboring unhealthy obsessions about their appearance, which is evident in inordinate time 

and money expenditures on cosmetics, poor body-image, and eating disorders. Girls are 

scrutinized against highly unrealistic standards of perfection, and are expected to strive to 

achieve them. The sad reality is that they will never measure up to these benchmarks, which just 

leads to a vicious, self-perpetuating cycle of self-loathing and dissatisfaction. Moreover, this is 

evident in that millions of dollars are being poured into the plastic surgery and 

body-enhancement industries as women are now opting to be nipped, tucked, and plumped to 

squeeze into this elusive feminine ideal (Slevec and Tiggemann). 

         Ironically, the media has caused much of the problem, but it has the power to reverse it. 

This generation has been born clutching smartphones, and what troubles me is that society is 

directing all of its energies in using these latest gadgets just for faster Internet speed, 

higher-quality movie streaming, and more gigabytes of data. Still, you know what they say- if 

you can’t beat ‘em, join ‘em. Therefore, the only cure in sight to this global pandemic of 

misogyny is to mobilize the tools of this millennium’s trade: technology. I believe that standing 

atop a media platform is how we can turn those tear-jerking headlines into trending hashtags and 

women can reach their greatest height. 

         Historically, social media is part and parcel of progress. Most people are surfing the Web- 

liking, posting, and forwarding content- providing a highway of traffic for usually mindless 

information. Fortunately, these incessant pings on smartphones can also draw press attention to 

social, political, and economic injustices in society and then spur public discourse to spread 

awareness about this corruption. A media uproar can then feasibly effect change in power 

structures through policy making.  There are numerous examples of this, both near and far. The 

2011 Arab Spring in the Middle East to overthrow authorities would not have been possible 

without the far-reaching nature of social media (Lynch). Additionally, the Trayvon Martin case 

resonated far beyond the courtroom, as online petitions and the hashtag #BlackLivesMatter 



enhanced civic engagement and exposed the pervasiveness of police brutality and racial profiling 

in the US (Hightower).  

         Conversely, social media can also be used with malicious intent. For instance, the terrorist 

organization ISIS has been successful in galvanizing its goals of Muslim supremacy and mass 

genocide by recruiting militants from around the globe via social media. However, the potential 

for evangelizing about the cause of women still remains. In fact, it’s already happening. 

Businesswomen are increasingly using Twitter to crowdsource solace and advice 

(Said-Poorhouse and Backer). Pakistani women have taken to proudly documenting their 

experiences of reclaiming male-dominated public spaces with ‘selfies’ posted on their social 

media accounts (Sanghani).  And on a more serious note, the video leak of ‘all-American’ 

football player Ray Rice pummeling his then-fianceé demonstrated how domestic violence still 

persists today despite former President Clinton’s Violence Against Women Act in 1994 (Gibbs). 

         Our focus on old-age philosophies that value brawn over brain to justify the claim of men’s 

superiority over women is strongly juxtaposed with the advent of novel technologies- 

developments that can help us turn the tide. What’s more, so many Disney movies and fairy tales 

portray women as air-headed, hair-twirling characters dressed up in sequined ball gowns and 

tiaras. The collective psyche has grown up being force-fed with the farce of women being 

damsels in distress and sleeping in an ivory tower just waiting around to be rescued by their 

knights in shining armor. But the truth is, and it may be hard to digest, but women are more than 

capable of not only saving themselves, but also being thriving, productive members of society. If 

only we equipped them with the power to do so, girls truly can run the world. 
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