
PUBLIC RELATIONS CAMPAIGN CONCLUSION 
 
Name: Rayna Finch 
 
Organization: Hyundai 2021 Genesis G80 
 
1. Targeted Media (Specific news media outlets and journalists to target for your 
campaign. A minimum of five journalists and outlets are required and should include a 
variety of platforms.) 
 

• Los Angeles Times – Newspapers/Journalist 

• HuffPost – Online News  

• The Daily Voice - http://dailyvoice.com/ 

• Kickstarter - http://www.kickstarter.com/  

• Performance Racing Network - https://www.goprn.com 

 

 
I choose this companies due to their current success, target audiences and different 
demographics. Each of these companies have a different type of target audience that I 
believe would help when it comes to my PR campaign. I listed a racing company called 
Performance Racing Network while them having access to other car resources. They 
could help get endorsement and maybe her the Hyundai logo on one of the competitive 
race cars. I believe Los Angeles Times and HuffPost would be interest in my campaign 
because they like to post about safe and useful products that people can use. A vehicle 
is resourceful, and a SUV is great for a family story. The Daily Voice would like to hear 
about Hyundai’s accomplishment. Have were recently top 10 for 4 different categories 
and released a SUV that’s normally a company car.  
 
 
 
2. Email Pitch (A concise email story pitch to a journalist from the targeted media list to 
persuade the journalist to cover an aspect of your campaign, implementing the best 
practices for media relations discussed in the course and covered in chapter 22 of The 
New Rules of Marketing & PR.) 
 
To: Kickstarter 
 
From: Rayna Finch 
 
Subject line: Hyundai has a new car releasing  
 
Body of email   
 

http://dailyvoice.com/
http://www.kickstarter.com/
https://www.goprn.com/


I’ve been reading your blog for the past 2 years, so many great articles. I enjoyed 
your last article about the “iiRcade: Immersive Arcade Gaming Reinvented For Your 
Home”. It made me want to buy a bar top or the bundle deal.  I grew up play the 
SEGA games.  
 
I just finished my blog about Hyundai and their new 2021 genesis gv80 they are 
about to release.  I was able to get some inside information about the specs, engine 
able the car.   Did you know the first crossover sport utility vehicle from Genesis but 
still competes against the BMW X5, Mercedes-Benz GLE, Lexus RX and Acura MDX in 
size. You can read more information about the 2021 Genesis and Hydunai. New 
2020 ranking by going onto http://fsbizsite.com/rdfinch/ 
 
 
 
 
3. Timeline:  
 
 

Date Communication Tool 
& Platform 

Content/Message Purpose/Goal 

Example: 
January 6 
OR Week 1 

News release to key 
media outlets and 
websites 

Announce launch of 
new products 

Build awareness of 
new products and 
create interest in 
future campaign 
elements 

Week 1 Los Angeles Times 2020 Hyundai Genesis 
released, and reviews 
are in 

L.A Times came 
help boost sales my 
posting this on 
their website and 
having a section on 
the new papers.  

Week 2 Kickstarter • 2020 Kona was 
named one of 10 
Best Cars 
for Recent College 
Graduates by 
Autotrader. ... 

 

Kickstarter is 
provided earned 
media that people 
trust for reviews 
about products. If 
they post 
accomplishment on 
their website it can 
drive sales 

Week 3 The Daily Post 2020 Tucson was 
ranked #1 in Initial 
Quality with 

The daily post is a 
highly trust source 
thousands of 
people use every 

http://fsbizsite.com/rdfinch/


Compact SUVs by 
J.D. Power 
 

day to find 
information about 
companies the 
weather and 
celebrities. Doing 
an interview with 
our spokesperson 
can help bring sales 
and get the word 
out about the new 
upcoming release. 

Week 5 Performance Racing 20201 Hyundai 
Genesis 

Performance racing 
can do a video with 
our spokesmen 
with the car to 
release the new 
2021 Hyundai 
Genesis. The 
spokesman can do 
a run through of 
the car with its 
benefits and great 
features  

    

 
 
Each week a new media outlet or journalist can help spread the work about Hyundai. 
But helping a different resource post something different each week, people do not feel 
like they are seeing the same thing multiple times. My spokesmen Shaquille O’Neal, is a 
big influence and will be about to work with those companies to deliver the message 
correctly.  
 
 
 
 
 
 
 
 
4. Measurement: 
 
The campaign strategies were effective. People are currently preordering their 2021 
Genesis GV0. 6,111 2020 Genesis were sold. Although that is a decrease it’s still a great 
amount if sales in a short time frame. My goal for the 2021 Is 8,000. It’s a SUV, so it has 



a lot of extra room unlike the 2020 version and its target audience is family’s and college 
graduates. It’s a great card for people starting a family, that have a family and are 
moving.  


