
BPCL selects Capillary to launch futuristic fuel loyalty strategies for its customers and
fleets

Capillary Technologies (a B2B SaaS platform for customer loyalty and engagement) has
announced a long-term partnership with BPCL (India’s largest PSU in petroleum retail) to
spearhead the fuel company’s B2C and B2B loyalty strategies across its 17,000 outlets in India.

Fuel retailers are facing a multitude of changing trends in the industry, nudging them to take a
consumer-centric approach to marketing strategies. Realizing this need to reward each customer
category differently, BPCL and Capillary will co-innovate two unique loyalty programs for its
customers as well as fleet partnerships.

Championing non-fuel retail through app-based customer loyalty

Global demand for fuel has decreased, consequently resulting in low footfall in fuel station
convenience stores. To reverse this trend, BPCL will rely on Capillary’s Loyalty+ to create an
app-based loyalty program to boost non-fuel retail sales across BPCL forecourts in India. This
loyalty solution, appropriately named ‘SmartDrive’, will be powered by rich data from digital
and offline channels, giving customers access to integrated payment gateways, personalized
offers and loyalty points with which customers can redeem rewards through a curated catalog.
Overall, Capillary’s cloud-based platform will build integrated customer journeys that will
ensure the cross-selling of fuel and non-fuel products and services.

BPCL will also leverage Capillary’s Engage+ for end-to-end campaign management, to
accurately target communication and offers based on customer behavior and preferences.

Redefining fleet partnerships with B2B loyalty

The volume of B2C customers has been fluctuating since the Covid-19 pandemic, making it
critical for brands to strengthen relationships with B2B customers like fleet companies. Hence,
BPCL will reinforce this valuable revenue stream through a relevant fleet loyalty program,
known as ‘SmartFleet’.

The transformative B2B solution will guide the fuel company brand in analyzing each fleet
partnership to enable a customized experience with its SmartFleet card. BPCL will then use
Capillary’s AI-powered platform to navigate the technology behind the card, managing the limit
and credit validations and ensuring a completely seamless user journey.

Aneesh Reddy, executive director and CEO of Capillary Technologies said, “Evolving customer
trends have pushed fuel retailers to tap into both B2C and B2B value pools. In this regard,
Capillary’s ability to run customer loyalty and fleet loyalty simultaneously on the same platform
has helped acquire notable customers like BPCL in the industry. We look forward to applying
our experience and deep understanding of the market dynamics into our partnership.”



About Capillary Technologies

Founded in 2012, Capillary Technologies has a presence across the United States, India, Middle
East, and Asia, in particular, South East Asia. Capillary Technologies offers end-to-end loyalty
programs, a comprehensive view of consumers and unified, cross-channel strategies that deliver
a real-time omnichannel, personalized, and consistent experience for customers. Powering a
diversified product suite of end-to-end loyalty programs, across 30+ countries, Capillary
Technologies works with 250+ brands as of October 30, 2021, including Asics, PUMA, Shell,
Tata, Fossil, Hoya, Pantaloons, GKB Opticals, Indian Terrain, Fossil, Vishal Megamart and many
more from verticals such as apparel, footwear, supermarkets, conglomerates, manufacturing and
electronics, pharmacy and wellness, fine dining and QSR, luxury and jewelry, entertainment, oil
and gas, travel and hospitality. With a massive reach of 875 million+ consumers and processing
1.97 billion+ transactions in Fiscal 2021, Capillary Technologies’ promoter i.e., Capillary
Technologies International Pte. Ltd. has the backing of Swanland Investment ltd. (an affiliate of
Warburg Pincus), Sequoia Capital India Growth Fund II Ltd., Avataar Ventures Partners I, and
Filter Capital Fund I Ltd. Capillary Technologies has also been featured in multiple reports by
Gartner and Forrester. For more information, visit www.capillarytech.com.


