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Territorial Director of 
Anti-Trafficking and 
Modern Slavery Major 
Kathy Betteridge tells 
Shanelle Manderson 
how the unit is 
empowering people  
to challenge the 
hidden evil 

DEAF, placed in an orphanage as 
an infant and living unsupported 
on the streets of Romania since 

she was 16, Andreea thought she was 
leaving behind a troubled and 
challenging childhood for greater 
opportunities in the UK. However, her 
hardship continued. The moment she 
arrived Andreea’s passport was taken 
from her and she was forced to sell 
flowers on the street or beg in different 
locations with a card stating she was 
collecting money for charity. At the end 
of each day, she was made to hand over 
her earnings and given very little to eat; 
if she asked for more food, she was 
beaten. 

Once rescued and transported to a 
Salvation Army safe house, Andreea 
was given specialist support to help her 

recover. But the UK government 
estimates there are 13,000 such people 
trapped in slavery in Britain today. This 
figure is widely considered to be an 
underestimate, as demand for cheap 
goods, labour and sex has led to a 
proliferation of people coerced into a life 
of servitude.

The Salvation Army is launching its 
first pan-European campaign to raise 
awareness of human trafficking and 
modern slavery and inform people about 
what they can do to break the chain of 
demand and supply. 

‘The Pan-European Anti-Human 
Trafficking (AHT) council has met every 
year for the past five years,’ explains 
Major Kathy Betteridge. ‘We have 
national contact persons in each of the 
countries and territories in The Salvation 
Army’s Europe Zone. The council was 
looking at the best way to highlight the 
issues around human trafficking across 
Europe and raise awareness in smaller 
countries, especially where people are 
vulnerable and susceptible to taking up 
employment, so we came up with this 
campaign.’

The United Kingdom Territory with the 
Republic of Ireland will fund the 
campaign along with four other 
territories: The Netherlands, Czech 
Republic and Slovakia; Switzerland, 
Austria and Hungary; Sweden and 
Latvia; and Norway, Iceland and the 
Færoes. Over the next three years it will 
be rolled out across 23 countries, with 
each country responsible for its own 
launch date.

Seven source countries (Hungary, 
Ukraine, Estonia, Romania, Moldova, 
Georgia and Latvia) and six destination 
countries (The Netherlands, Norway, 
Iceland, Denmark, Finland and 
Sweden), have already launched their 
campaigns. 

Kathy explains the difference: ‘A 
source country is where the individual 
has come from, so those countries 
where people are susceptible to being 
trafficked or tricked into some kind of 
slavery. The destination country is 
where the individual might end up and 
be further exploited because exploitation 
would invariably have happened en 
route as well.

‘We do, however, also have British 
nationals, who have been victims of 
slavery and exploitation but were not 
transported across borders.’

In source countries the campaign’s 
objective is to stop the flow of people 
accepting false job offers. In destination 
countries it is to raise awareness. The 
look, feel, design and concept of the 
campaign will therefore be similar but it 
will be tailored to the languages, 
cultures and understanding of the issues 
in each society.

‘For example, in Sweden they used a 
cinema facility to show a film but the 
adverts during the break also included 
elements of the campaign,’ says Kathy. 
‘In a source country they might be using 
bus stop posters because it’s common 
for people to pick up ads stuck to lamp 
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posts that they think will benefit them. 
Each country knows how to get the 
message to a particular audience.’

In this territory the campaign is 
scheduled to take off in the summer and 
will run for several weeks on social 
media. It will include a mix of still images 
and short animations. As the UK is a key 
destination country, the idea is to create 
fake ads that give the impression that 
services or goods are being offered for a 
price that’s too good to be true, to 
explain to people what the human cost 
behind such amazing ‘deals’ can be.

Modern slaves can be hard to spot. 
The expression ‘hidden in plain sight’ is 
often used. In many cases the physical 
shackles of historical slavery have been 
replaced by less visible but equally 
effective forms of control: a housemaid 
who is free to come and go but has had 
her documents confiscated and is given 
scraps of food at the end of the day and 
paid no wage; a man working long hours 
at a car wash who’s living in a container 
nearby, imprisoned by rent and 
recruitment debts; a former farmer in his 
home country made to grow cannabis 
unknowingly; a woman forced to work in 
a nail bar by day and in a brothel by 
night; a homeless man on a construction 
site fed drugs so that he is compliant, 
trapped by his addiction.

‘What we’re asking people to do is 
watch out for some of those signs,’ says 
Kathy, ‘to really look at underpriced 
services and start asking why and how 
they’re so cheap and who’s doing the 
work. What do they look like? Do they 
have the right equipment to do the job?’

The AHT council, The Salvation 
Army’s European Communication 
Network and the IHQ Communications 
Section will monitor the progress of the 
campaign over the three years in the UK 
and abroad.

‘Every year around October the 
council has a meeting with all the 
contact persons,’ explains Kathy. ‘We 
will discuss how the campaign’s going, 
what’s happening in all the countries 
and who has launched. Then in early 
February we’ll review again and make 
decisions about what we need to 
continue doing. It’ll be an ongoing 
process.’

The Anti-Trafficking and Modern 
Slavery Unit has also been working 
closely with the scriptwriters of the soap 
Coronation Street to develop a modern 
slavery storyline. The process involved 
back and forward correspondence and 
advice about ideas and characters so 
the plot could closely reflect real life 
experiences.

‘Because it has such a high coverage 

of viewers, it’ll help a great deal to raise 
awareness,’ enthuses Kathy. ‘It’s also 
potentially a new audience for us. To be 
involved with a soap that’s so ingrained 
in British culture is a great success.’

The next big project for the unit will be 
the build-up to Anti-Slavery Day, which 
is on 18 October. The Modern Slavery 
report will be released, showing the 
number of people who have been 
supported, the countries they come from 
and how they’ve been exploited, as well 
as trends on how this has changed 
since The Salvation Army took over the 
Modern Slavery Victim Care Contract in 
2011, which means that the Army 
supports adult victims of modern slavery 
in England and Wales.

The #WeAreNotForSale social media 
campaign will also coincide with 
Anti-Slavery Day. Temporary barcode 
tattoos will be designed and sold.  

‘We’re always trying to raise 
awareness, and will continue to tackle 
this horrific crime,’ affirms Kathy.

Hundreds of volunteers support the 
work of the Anti-Trafficking and Modern 
Slavery Unit by transporting victims from 
the point they are rescued to safe 
accommodation, or as first responders 
interviewing suspected victims and 
referring them to government support 
services. To discover how you can get 
involved, contact the unit: atms@

salvationarmy.org.uk
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‘‘ 

What we’re asking people to do is to really 
look at underpriced services and start asking 
why and how they’re so cheap ’’

HOW TO SPOT THE TELLTALE SIGNS

Some people show physical signs:

They may look uneasy, unkempt, or 
malnourished 

They may have untreated injuries

Some signs are less obvious:

Someone paying for their travel
Someone speaking for them
Perhaps they are picked up and 

dropped off from work at unusual 
times

They may not be sure of their own 
address

If anyone is a victim of modern 
slavery, or suspects that someone 
they have come across might be a 
victim in need of help, The Salvation 
Army’s confidential referral helpline 
0300 303 8151 is available 24 hours 
a day, seven days a week


