
A New Classic  
 
 
They say what doesn’t bend, breaks. 
 
An undeniable truth is that fashion is changing. Today, the classic sartorialist needs and 
deserves more from his clothing and accessories, whether that means adapting to his modern 
lifestyle or sourcing the most leading-edge materials. When shopping for a briefcase, he cannot 
simply consider how it looks, but rather: Can it keep up?  
 
Will it protect the laptop that holds his million-dollar business venture? Will it coordinate with his 
entire wardrobe? Will it fit seamlessly on his flight as he jets from city to city? Will it be 
substantial, and capable, yet light?  
 
As the demands of style change, luxury accessory brand Marquis is poised to change along 
with them. Introducing the Luscio: Marquis’ premier attache briefcase lined in genuine Italian 
leather, with a carbon fiber-enhanced exterior.  
 
Long hailed by engineers for its extreme yet flexible strength, carbon fiber is a super-material 
that has revolutionized aerospace technology, luxury automobiles and high-intensity military and 
sporting equipment. More recently, it has been introduced to the accessory realm to create 
resilient, high-performance products with a modern look and feel. Marquis has taken it a step 
further and created something entirely unique, classic, and luxurious.  
 
Designed to be incredibly strong, yet sleek and compact, the Luscio’s clean and simple lines will 
stand the test of time. Its sleek exterior showcases the high-grade aluminum and carbon fiber 
from which it is crafted. A subtle nod to the hyper-luxury cars it was partly inspired by, the Luscio 
has just enough edge to elevate it beyond any briefcase seen before. It is made for the 
gentleman with an allegiance to the classics, but who is ready to incorporate ultra-modern 
materials into his everyday style - to experience the new luxury.  
 
With the Luscio, you can be as timeless as you are innovative. Or be as classic as you are 
trending. Marquis designs to keep up with you. Fashion changes so you don’t have to.  
 
 


