
As a child, University of North Texas alumna Wende Zomnir knew two things: she loved 

makeup, and she wanted to invent products people would buy.  

The budding entrepreneur in Zomnir prompted her to create at a young age. When she wasn’t 

trying to recreate Brooke Shield’s coveted pout, she was crafting necklaces made from melted 

plastic straw beads for her first product line. 

“They were ugly, and they were hideous and they were weird, and no one wanted them, not even 

my mom,” Zomnir said, smiling. "It was a rough start, but today, I’m living my dream, creating 

products and selling them to people.” 

Although that venture was not a success, Zomnir’s others would be. As a founding partner of 

Urban Decay Cosmetics, a cruelty-free, prestige makeup brand, Zomnir has turned her self-

proclaimed passions for makeup and innovation into a business that today is worth over $300 

million. Since Zomnir launched the line from her Laguna Beach bungalow in 1996, Urban Decay 

has expanded to become one of the top three makeup brands in digital and be sold in over 60 

countries.  

Zomnir, who graduated with a bachelor’s degree in journalism in 1989, shared the secrets of her 

success with the UNT community from 7 to 8 p.m. Oct. 17 as part of the President’s Lecture 

Series. Zomnir discussed how her passion for cosmetics began and led to the creation of Urban 

Decay, and how the brand continues to evolve today. Urban Decay was sold to L'Oréal – the 

highest-grossing cosmetics line in the world – for an estimated $300 - $400 million in 2012,  

according to Forbes.  

Zomnir said the success of Urban Decay has, in large part, reflected the passion she and other 

founders have brought to the brand.  

https://www.vogue.com.au/beauty/makeup/try-it-now-get-the-brooke-shields-look/news-story/9f1c44d34c8492b50bfbb4c7c9481816
https://www.urbandecay.com/
https://www.owler.com/company/urbandecay
https://www.owler.com/company/urbandecay
https://www.gartner.com/en/marketing/insights/daily-insights/top-10-beauty-brands-in-digital-3
https://www.forbes.com/sites/macaelamackenzie/2018/02/28/how-urban-decay-founder-wende-zomnir-broke-the-beauty-mold/#30a85a9a734f
https://chemistscorner.com/the-20-biggest-cosmetic-companies-in-the-world/
https://www.forbes.com/sites/macaelamackenzie/2018/02/28/how-urban-decay-founder-wende-zomnir-broke-the-beauty-mold/
https://www.forbes.com/sites/macaelamackenzie/2018/02/28/how-urban-decay-founder-wende-zomnir-broke-the-beauty-mold/


“We didn’t create products or shades because some marketing report told us that’s what we 

should do," Zomnir said. "We made the products and the shades that we wanted, and I think that 

authenticity really resonated with people." 

Zomnir said although she did not always aspire to become an entrepreneur in the beauty industry, 

her experiences with makeup began to take on a new form in the 1980s. Zomnir struggled to 

reconcile her love for makeup with what she said were the unattainable beauty standards of the 

cosmetics world and the pressure to conform.  

Not only did Zomnir say she set out to create a brand that defied rigid beauty standards through 

inclusivity, she also worked to create a brand that would make prestige makeup more dynamic, 

accessible and fun. With eye colors like “Acid Rain” and “Stray Dog,” Urban Decay brought an 

edge to a cosmetics industry that Zomnir said was boring.  

“I and some other people had different ideas about what beauty should be, and this helped 

dramatically change the makeup business and the definition of beauty,” Zomnir said. “And 

although it took 20 years, the best part is that a bunch of renegades, weirdos and outsiders made 

the industry come along for the ride.” 

Zomnir said the brand’s commitment to cruelty-free products for women and men – fringe 

concepts in the ‘90s – helped earn them the support of makeup lovers.  

Urban Decay’s success has allowed the brand’s founders to give back, creating the Ultraviolet 

Edge fund, which, among other charitable causes, supports the Women’s Global Empowerment 

Fund. WGEF has helped women in Gulu, Uganda support their families, learn to read and start 

businesses.  

https://www.urbandecay.com/uvedgewomens-global-empowerment-fund
https://www.urbandecay.com/uvedgewomens-global-empowerment-fund
https://wgefund.org/
https://wgefund.org/


For all of Urban Decay’s commercial success, Zomnir said she her time at UNT helped her 

become who she is today, and she encouraged students in the audience to embrace the college 

journey.  

"You will get out of it what you put into it, so take control of your own experience," Zomnir 

said. “Most importantly, nurture your own revolutionary point of view because even if you don’t 

realize it yet, you are going to change the world.” 

 


