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Purpose  
This article lives on the Business Help Center, which is targeted to all users with a Pinterest 
business account. This article was created to explain what Pinterest Analytics is, how to use it, 
what types of analytics can be viewed through this tool, and definitions of metrics.  
 
I updated this article to: 

● Rewrite the content to adhere to our updated 2020 writing style guidelines, in which I 
provided guidance to the Senior Content Strategist in revamping based on my prior 
experience with Pinterest’s content. 

● Include the latest information and steps about Pinterest Analytics so it’s in line with 
what’s currently in the product on all platforms (desktop, Android, iOS). 

● Rearranged the content to through align with how users would move through the 
product, starting with an overview of what the product is and to view high level metrics, 
then top Pins and board, the metrics that are displayed in the product, the different types 
of filters users can apply to narrow down their data, and then the steps on how to filter 
data for users to narrow down their analytics.  

● Add a link directly to the product that opens in a new window, so users can either sign 
into Pinterest at step 1, or take them straight to their account if they’re already logged in. 
They can continue to follow the steps provided while completing the actions in the new 
window.  

● Put the metrics definitions into a table for easier scanning and in the order of how it 
appears in the product; previously it was an alphabetical bulleted list 

● Streamline the list of steps in this article into one section at the end, using bullet points to 
explain the different paths users can take from the filter step. Previously, the steps were 
broken out throughout the article, such as how to filter by view, how to filter by content 
type, etc.  

 
 
 

https://help.pinterest.com/en/article/story-pins


As a result, 30 days after:  
● The article’s customer satisfaction score increased by 14%, making it one of our highest 

performing articles at 94% 
● Clicks on the CTA in the article that directs users to the contact form to reach our user 

support team, “Still need help?”, dropped by 37%  
 
Skills/Techniques  

● HTML coding - formatting, links, tooltips, tables 
● Content strategy 
● Stakeholder management (User Education content strategists and specialists, Product 

Marketing Managers, Localization) 
● Data analysis 

 
Tools  

● Drupal content management system 
● Google Documents 
● Google Analytics 
● HTML 

 

 

 



 

 

 

 



 

 


