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or beauty brands, giving 
back to good causes 
and demonstrating solid 

sustainability credentials are as 
essential as any glossy marketing 
campaign or star endorsement. 
Corporate responsibility stretches 
from the local to the global market, 
and while it is generally expected 
that companies should sign up 
to ethical practices, consumers 
appreciate those who can show a 
commitment beyond mere duty. But 
there has to be concrete and easily 
communicated evidence behind 
every environmental or ethical claim. 
Here, we look at two companies 
seeking to make a difference and 
show real change in action.

Fusing nature with science in its 
products, I-N Beauty strives to build 
a reputation as an active contributor 
to developing a cleaner, safer, planet 
conscious future. Since its launch, 
the brand states it has concentrated 
its formulation and development 
efforts on creating clean, effective 
products of the highest quality. It has 
also made a series of sustainability 
pledges covering ingredients, 
products, and packaging.

In the past year, I-N Beauty reports 
that it has increased its amount 
of natural ingredients to 96.7%. 
In addition, it has also sought to 
reduce its overall environmental 
impact by ensuring that every 
container and package is at least 
73% recyclable. “We believe that 
beauty and sustainability are not 
mutually exclusive, and this was our 

opportunity to create a marriage 
of the two,” says Tina Nesgooda, 
Chief Operating Officer at I-N 
Beauty. “One of our key initiatives 
of this reimagining was to improve 
packaging sustainability, reduce the 
impact, while at the same time evolve 
the beauty, clean, green, and luxury 
positioning of the brand packaging.”

I-N Beauty has undertaken a 
number of sustainability actions 
and initiatives to date. “At our core, 
we knew superior results should 
be achieved responsibly and this 
commitment extends throughout 
the life cycle of our products, from 
research and development, to 
post-use recycling,” says Nesgooda. 
Building on this philosophy, the 
company has engaged in a series of 
initiatives to reflect its commitment 
to being a sustainable beauty brand 
and its understanding of what that 
involves. 
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What inspired the project?

Our consumers were really the 
inspiration for the Aura Cacia 
Positive Change Project. We 
have this amazing community of 
primarily women who are choosing 
our products as part of a positive 
change they’re making in their 
lives—whether that’s using fewer 
synthetic chemicals on their skin or 
harsh cleaners in their homes, being 
more conscious about the products 
they’re bringing into their homes 
and using on or around their loved 
ones, or even just re-dedicating 
themselves to self-love and self-care. 
These incredible women turn to Aura 
Cacia in a time when they’re making 
a positive change in their lives, and 
we wanted their dollars to go toward 
helping other women do the same.

What is the aim of the 
project?

The Aura Cacia Positive Change 
Project is dedicated to helping 
women and girls of courage and 
determination make transformative 
changes in their lives. We’re very 
non-prescriptive in our approach, so 
the organizations we’ve supported in 
the past have served women or girls 
facing a wide array of challenges 
including homelessness, domestic 
abuse, substance abuse, sex 
trafficking, or incarceration. We strive 
to provide these incredible women 
the tools, resources, and support 
they need in order to make these 
changes they’re looking for lifelong 
and positive.

How do you choose your 
grant recipients?

It’s an annual program, so we accept 
grant applications each year from 
July through September. Then, in 
October and November, we get 
groups of employee volunteers 
together from Aura Cacia and our 
parent company, Frontier Co-op, 

Helping Hands

While the global environment 
has been the most publicized 
ethical cause in recent times, more 
and more brands demonstrate 
commitment to local initiatives 
and greater social and economic 
inclusivity. Alongside its eco-friendly 
efforts, I-N Beauty announced 
support for like-minded non-profits 
based around Minneapolis/St. Paul 
including food organizations Sisters’ 
Camelot and The Good Acres, as 
well as the inclusivity group Dress 
for Success Twin Cities. For many 
companies, this arena of human 
equality has become as important of 
a space as any store shelf.

Botanical brand Aura Cacia, 
meanwhile, has surpassed 
US$1 million in grants to help 
organizations that are supporting 
women and girls. Its Positive Change 
Project was set up in 2016 to equip 
women and girls with the resources 
to further their commitment to live 
more purposeful lives. Shannon 
Ousley, Director of Marketing for 
Aura Cacia, spoke with us about the 
aims behind the project, its latest 
recipients, and how it hopes to spur 
positive social change. 

Shannon Ousley, Director of 
Marketing

From a packaging perspective, I-N 
Beauty has selected a glass perfume 
bottle with a modern matte look to 
replace its virgin plastic skin care 
bottles. It hopes to offer recyclable 
options through its glass bottles. 
The brand states that most plastic 
bottles used in skin care products 
never end up being recycled. It also 
notes that its new design is accepted 
in more recycling municipalities than 
its previous polypropylene plastic. 
Additionally, it launched 100% PCR 
paper samples with thin, BPA free 
liners that are compatible with mixed 
paper recycling.

Design has also played a role 
in communicating I-N Beauty’s 
sustainability message. The brand 
has cartons displaying bold plant 
images, while using x-ray images to 
communicate transparency. These 
cartons are made with 100% PCR 
paper versus virgin paper. Focusing 
on sustainability led the brand to 
report that 73% of its 2021 annual 
total packaging components are 
recyclable, while a further 6% may be 
depending upon the municipality. 
I-N Beauty relays that it has improved 
its percentage of recyclable 
packaging components by 18%.

The company has applied for B 
Corp status, a designation indicating 
that a business is meeting high 
standards of verified performance, 
accountability, and transparency 
on various factors including 
employee benefits, charitable 
giving, supply chain practices, and 
input materials. I-N Beauty has also 
engaged in added participation in 
1% for the planet, with Nesgooda 
stating: “While there is a whole new 
vocabulary surrounding the clean 
crusade –green, blue, sustainable – 
we started here 15 years ago, and we 
continue to remain true regardless 
of the latest buzz. We will continue 
doing the best we can until we can 
do better, informing our customers 
so they can choose.” 

Source: Aura Cacia
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Calvary Women's Services – a 
Washington, D.C. organization 
that empowers women facing the 
traumatic and long-lasting effects 
of homelessness and transforms 
their lives through housing, health, 
education, and job placement 
assistance. Their Step Up DC 
program offers personalized support 
to help women facing homelessness 
gain financial security through stable 
employment. Since the program's 
inception, Step Up DC participants 
have secured jobs in a range of 
fields, from IT support to hospitality.

women and girls, providing services, 
education, and programming to 
ensure all cultures are comfortable, 
including needs unique to 
undocumented, and specifically 
Muslim women and children.

Proyecto Pastoral – a Los Angeles-
based organization that works to 
empower low-income and homeless 
Latinx women to achieve stability 
through their emergency shelter 
and services that support their 
community. Additionally, they strive 
to connect residents to critical health 
and wellness resources through 
outreach and education, and make 
sure that residents' voices are 
included in equity decision making 
through their Promatoras Network.

Found in Translation – a Dorchester, 
Massachusetts organization that 
focuses on economic opportunity 
for low-income, bilingual women. 
This organization recognizes these 
immigrant and minority women 
can use their unique and valuable 
experiences and language skills 
to fill a critical workforce gap, 
specifically in healthcare. As medical 
interpreters, their graduates aid in 
reducing ethnic, racial, and linguistic 
disparities in healthcare, while 
advancing equality in access and 
improved patient outcomes.

Young Women's Resource Center - 
a Des Moines, Iowa organization that 
strives to empower young women 
to be strong, self-sufficient, and 
resilient. Their Positive Change for 
Young Moms program is focused 
on helping young moms meet their 
basic immediate needs, achieve 
stable housing, and navigate public 
assistance, legal, financial aid, 
or substance addiction support 
programs. Through their "Baby Hub," 
young moms also have access to 
infant and toddler clothing, furniture, 
toys, and breastfeeding supplies.

who each are split up into teams 
and assigned a handful of grant 
applications to review and score. 
Then, at the end of that time, our 
Corporate Social Responsibility 
Manager meets with each of those 
teams to collect their input and 
combine it with hers and she makes 
a final recommendation to me. 
We are fortunate to have a very 
dedicated team of people who 
are passionate about making a 
difference in the world. 

These grant review teams are a great 
way to make sure that our employees 
have an opportunity to be involved 
in the process, and a chance to learn 
about some of the amazing people 
and organizations across the country 
who are doing this important work.

In the 2022 granting period, Aura 
Cacia's domestic giving fund chose 
organizations that are dedicating 
their efforts to providing services 
aiding in economic mobility, 
education, and healthcare to women 
in need, including women facing 
homelessness or domestic abuse, 
refugees and immigrants, and 
new mothers living in low-income 
communities. The 2022 recipients 
include: 
Mission St. Louis – an organization 
committed to helping homeless and 
low-income families achieve social 
and economic growth. MSL's Each1 
Matters program helps women 
through a 12 month collaborative 
workforce program, after which 
women are placed directly into a job 
where they have opportunities for 
growth.

Nisa Homes – an Ontario-based 
shelter created to fill a niche gap 
by providing a home and support 
network to foster independence 
in racialized survivors of intimate 
partner violence. Today, their shelter 
houses 40 immigrant and refugee 
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What are your plans for 
2022?

Our 2022 contributions marked 
US$1 million in total donations 
from the fund, so it’s certainly a 
year of celebration for the brand 
and all of our non-profit partners. 
That means more than 68,000 
nights of safe housing have been 
supported through the program 
to date, more than 600,000 meals 
served to women and children in the 
shelter, and more than 2,500 trauma-
informed counseling sessions 
provided. 

However, the work is far from 
over. Every day there are more 
women and girls out there who 
need support, so even after 
our celebrations this year, we’re 
turning our sights to the next big 
milestone and preparing for another 
application period from July to 
September for funding beginning in 
January 2023.

with their Step Up DC program 
which provides job readiness 
support to those women, so that they 
can achieve financial independence 
and stability long term. Each of our 
non-profit partners and the women 
they serve are unique and face their 
own challenges, so our partnership 
with each is unique as well.

What impact do you hope 
these grants will have on 
their organizations and 
wider social change? 

Every one of these programs and 
the remarkable people who run 
them should serve as examples for 
us all. These are people who have 
dedicated themselves to helping 
others gain stability and change the 
trajectory of their lives. 

I hope that our contributions to 
these organizations allows them 
to continue to grow and expand 
their reach and impact, enabling 
them to change the lives of even 
more women and girls every year. 
We believe everyone is capable of 
making positive change, in your own 
life or the lives of those around you, 
and we as a society need to provide 
the support and resources needed 
to make those changes sustainable 
long-term.

How will these grants 
support them and their 
missions?

Each of our grant recipients is 
very different and serves a unique 
demographic of women in their 
area. Because of this, they have 
each developed their own creative 
solutions that are specific to the 
challenges their community of 
women is facing. 

For instance, Nisa Homes in Ontario 
provides culturally sensitive and 
appropriate wraparound services 
and transitional housing for refugee 
and immigrant women, and women 
from minority populations. These 
are women who often face social 
stigma, racism, safety concerns, 
and cultural insensitivity even when 
they’re reaching out for help due 
to experiencing intimate partner 
violence, homelessness, forced 
resettlement, widowhood, or single 
motherhood. Nisa provides them 
with a safe haven and the support 
they need. 

On the other hand, with Calvary 
Women’s Services in Washington 
DC, they’re also a housing program 
that provides wraparound care 
for homeless women, but they 
specifically needed our assistance 


