


David Hoffman heads this multinational 
coffee company and quick service restaurant 
based out of Canton, MA. Currently 
rebranding its store as Dunkin’ with hopes of 
putting more emphasis on their hot & cold 
drink menu, it is evident that customers will 
not have a difficult time adjusting. After all, 
they run on it.



American coffee 
company & 
coffeehouse chain. 
Founded in Seattle, 
WA, Starbucks 
operates over 
30,000 locations 
worldwide.

American fast food 
company. 
Headquartered in 
Chicago, IL, 
McDonald’s is 
known as the 
second-largest fast 
food restaurant 
chain. 

Not as quick on 
service, but unique 
to areas. More 
personality & 
sometimes a more 
diverse selection of 
food & drink.







By driving customers to their social media pages in search 
of shoutouts, Dunkin’ will be creating a relationship with 
incoming & current customers.

For the customers that have strayed from Dunkin’ but didn’t 
have the courage to unfollow, this campaign will leave 
them craving their old Monday morning best friend, Mocha 
Swirl.





Why

How

Offer

Where

- Smaller product. Need/want for it everyday. Consumer dedication.

-

- Earn points every time you order through the Dunkin’ Mobile App. Every certain points reached, shoutouts 
are given on Dunkin’ social media pages.

- Dunkin’ Mobile App

Through the use of flyers in store, social media, & advertisements on 
the Mobile App.



Control Test Cell Test Cell

A B C

Offer Make a purchase through 
the Dunkin’ Mobile App & 
accumulate points

Make a purchase through 
the Dunkin’ Mobile App & 
get a free donut for a 
limited time only

——————————————

Creative/Message Points on Dunkin’ Mobile 
App 

——————————————

Use terminology 
“shoutout on social 
media” instead of 
“points”

Timing Christmas season Summer

——————————————







➔ Impressions & Reach

➔ Likes

➔ Shares

➔ Follows 





➔ How many customers make purchases at 
the Dunkin’ locations nearest by the 
billboard advertisements

➔ Survey





➔ Survey

➔ Compare to a time when no radio 
advertisements were taking place for 
Dunkin’



➔ Determine how much Dunkin’ sales have 
increased as a whole during the 1-2 week period

➔ Determine how many people created Dunkin’  
Mobile App accounts during the 1-2 week period

➔ Determine if users who already had accounts 
began buying more, less, or if no change occurred 
at all



➔ Product Overview
➔ Current Competitors
➔ Audience
➔ The Campaign
➔ Direct Marketing Programs
➔ Timing/Seasonality
➔ Contest
➔ Marketing Channels & 

Testing
➔ Measurement & Analysis


